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cteristics on digital transformation of elements of business model in comparison
with classical mainstream in todav’s conditions were allocated. Each new or
upndated strateev must include an aporoach to the digital transformation of
business. so it is important to assess the business models of enterprises to ensure
that thev fit the new paradiem. Factors of change in business models are
highlighted. such as the evolution of certain predevelobed concents within the
classical mainstream. mainlv due to technological advances. achieving social and
consumer acceotance of these concents. generatine economy of scale or snowball
effect. as well as destructive and breakthrough innovations.

The digital transformation of the business model of an enterorise provides a
svstematic view of its kev domains. which are forming and can serve as a
direction for further future-oriented research and are used as a starting point
for manacgerial decisions on digital transformation.

To facilitate assessment of digital maturitv. the pronosed business model
domains can be used to diagnose the need to adont new conceots of digital
economv. Digital transformation of the business model can be adapted to the
specifics of domestic business operation.

Kevwords: business model; digitalization; transformation; digital economy;
development; efficiency.
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Beryn. JlosipHICTS MOKYIIIB 1 MAPKETHHT BiTHOCHH CTajld BU3HAYAJIbHUMH Y
XapaKTEePUCTHII CyJacHOro MapkeTHHry. IIpoTe y po3BUTKY Cy4acHOTo MapKeTH-
HT'Y YTBOPHUJIOCS TOPOYHE KOJO MpoOiIeM, sIKi CyTTEBO 3MEHIIYIOTh pe3yIbTaTHB-
HICTh MapKETHHTOBUX KOMYHIKallild, €()EeKTUBHICTh Cy4acHOTO OpeH]-MEeHEeIXK-
MeHTy [1, 2].

[To-miepiire, HaB’ I3TMBUH 1 arpECUBHUIA XapakTep peKIaMH, 110 XapaKTePU3yEThCS
HU3bKOIO YBaro J0 MOBIJOMJICHb 1 CIPUHHATTAM MPOIMOHYBaHb KOMIAHIM SIK ITYyY-
HUX 1 HEKOpUCHUX [3, 4].

[To-mpyre, mpodeciline BUKOPUCTAaHHS CITA0KHUX MICIh JIFOJICKKOI TICHXIKH, IPO-
0JieM LITbOBUX ayIUTOPIN IJs OTpUMaHHA (PIHAHCOBOI BUTO/AM 3amepedye eKJIapo-
BaHy Oi3HECOM COIliaJIbHY BiIOBINAJIBHICTh, OPIEHTAIlII0 HA HYXIU KII€HTIB, B3ae-
MOBUTiHI OOMiHM 3 HUMH [5, 6].

[To-TpeTe, 30cepemkeHHs] HA MaKCHUMi3allii MOTOYHUX MPUOYTKIB, BUKOPUCTAHHS
KOPOTKOCTPOKOBO €()EKTUBHHX IHCTPYMEHTIB MAapKETHUHTY 3arepedye caMy MOKIIH-
BiCTh P0O30y/I0BU JOBTOCTPOKOBHUX B3a€EMOBUTITHUX BIIHOCHH 3 JOCTATHHO MAaCOBHUMH
1 pI3HOMaHITHHUMH 32 OCOOJMBOCTSAMH KYITiBEIBHOI IOBEIIHKH TPYIIaMHU CII0KHBAYiB,
a TaKoX, 110 OUTBIT KPUTUYHO e()EKTHBHIM KOHBEpTAIlii 0013HAHOCTI Y PeryJIsapHi 3a-
KyMIBJ ¥ JOSUTBHICTD crioxkuBadvis [7, 8].

[Mpr ubOMY MapKeTHHI KOMIIaHii CHpPUHAMAETBHCS, a 4acTO 1 BUCTYHA€, B PO
OJIHOTO 3 IHCTUTYTIB CY4aCHOT'O CYCIUIBCTBA, 1110 aKTUBHO (MaHIMyJIATUBHO) HaB A3y€
IITYYHI CIIOKUBAIIbKI YCTAHOBKH JIFOASIM-IIOTEHIIIMHUM MTOKYIIISIM.

Ake, 3 0HOTO OOKY, CYCHUIBCTBO ChOTOAHI (Ha piBHI JACKiIaparliii i He Oe3KoII-
TOBHO) MaKCUMAaJIbHO OPIEHTOBAHE 1 IPAarHe TOro, 100 3pOOUTH KUTTS JIFOJUHH KOM-
¢optHUM, nonermuTH Horo. [To-neprue, e CTOCYEThCS 1 CIIpaBeNIMBO B OCHOBHOMY
s cepu (eTamy) CrOXMBaHHS, TO-ApYTe, OpIEHTYIOUM JIIOAMHY Ha JIETKICTh OyTTs
(MeHIe 1ymMaty i BUTPAYaTH 3yCHIlb, HE 3B ’s13yBaTH cebe 3000B’sI3aHHAMU TIepe 1H-
MU (CYCIUIBCTBOM) 1 T.11.), 3BOPOTHOIO CTOPOHOIO MEJIaJli TaKa Opi€HTallisl TATHE 32
co0010 (SIK HACIIOK) YHUKHEHHS JIIOJbMHU CKJIIQJHOIIIB JKUTTS, 3yCHIIb TOIIO. Bax-
JIMBO, IO KJIFOUOBi, HAMOLIBIIT 3HAYYIII CKJIAJIOB1 JIFOJICKKOTO KHUTTS, K pa3 CKJIAIHI 1
BHMAraroTh 3yCHIIb JUISl 3a0€3IIEUCHHs IOBFOCTPOKOBOTO eeKTy 1 IPUAHATHOIO pe-
3y/IbTATHBHOCTI (Kap’epa, CiM’s, CAMOPO3BHTOK Ta iHIIE). YHHKHCHHS 3a3HAYCHHX
CKJ‘IaI[HOH_IlB 1 3ycuIb Benie 110 npo6neM XBOPOO 1 3aJIEKHOCTEH BiJl 3aMiHHUKIB pea-
JBHOCTI.

Hayka aBTOpPHTETHO CTBEpIUKYE, IO MPOAYKTHBHI XYMKH HAPOIKYIOTBCS y 110-
JaHHI TpoOieM 1 mepemko (MPOTHPiY), 3 SKUMU CTUKAEThCs JroauHa [9]. 3a mporo
KOHTEKCTY, SIKIIO JIFOJINHA 3aXOIUTIOETHCS HE JYMKaMH, a MOSICHEHHAMHU a00 abCcTpak-
THUMHU KOHCTATALISIMH, Ki 00XOIATE NPOOIEMH, IrHOPYIOT X (BHBOJATE 3 TOJIS 30-
Py, 0OMaHIOIOTb), BOHA po3cnabisieTses, 3arausie cede B nopqul KpYTH, ryxi KyTH i
T.I. HETATHBHI CHTYAIlii/CTaHu, BTpavae 3B’S30K 3 PEANBHICTIO i pe3ynLTaTHBH1CTL
KHUTTEMISITBHOCTI. Taki TyMKH OOXOISTHh peaybHi MpoOjaeMH, € He PO3AyMaMH, a ix
a6CTpaKTHI/IMI/I 3aMiHHHKaMH, BElyTh 10 CaMOOOMaHy, MCUXIYHUX 3aXBOPIOBAHb, 3a-
nexxHoctei. DizionoriyHo, HaKoNMUeHy (Gi3UYHy Ta MCUXIYHY €HEeprito MoTpiOHO BU-
KOPHCTATH, SIKIIIO BOHA CIIPSIMOBaHa HE Ha pealibHi, 00’ €KTUBHO HEOOX1IH1 aKTUBHOC-
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Ti, TO HGpGOplEHTyETLC}I nii/cTanu, sIKi 3aMiIIalOTh MPUPOAHE (COLIANBHUN Mepexi,
IrpoMaHis ¥ 1HII Tpa,umummml cthepn) [10].

Oxpema icTopist 3 iHPAHTHIBHICTIO 1 O€3KapHICTIO, 0€3BIAMOBITAIBHICTIO TIO BiJl-
HOILIEHHIO JI0 1HIINX, CIIPaB 1 BIACHOTO XUTTsA. CydacHid JIIOUHI, sIKa )KUBE Yy JOCTa-
THBO KOM(OPTHOMY CBITI, & HE BI)KMBAE B arpeCUBHOMY COILiaIbHO-€KOHOMIYHOMY
CEPEeIOBHIII, TPOCTIIIIE IIOCTABUTH COO1 aOCTPaKTHHIA iarHO3 («s HIYOTO 3 IIUM BJIis-
TH HE MOXKY», « JIelap», «s Hi Ha 110 HE 3JaTHHID Ta 1HIIE), HIXK JOKIAJAaTH 3yCUIIb
(HeraifHOTO MOKapaHHSA HE Oyze 1 MOXKHA MPOJIOBKYBATH KHUTHU B «3PYIHOMY »IITYyXO-
MY KyTi).

3 iHmoro 00Ky, CyCHUIbCTBO MPOIMArye CBIOMO 1 MiJl BIUIMBOM OKPEMHX 3alliKaB-
JICHUX TPYI BIUIUBY (MEHHCTPIM), MOJM — CIIOKMBAITBO 1 XMOHI OPIEHTHPH KUTTE-
TiSUTBHOCTI, SIKI 3araHsioTh JIOAUHY A0 111031i. AGCTpakTHI 00pa3u-OpiEHTHPHU YCIIi-
ITHUX JIIOJIeH, 3a SKUMH JKCHYThCS JIFOAM, a TaKOX 1HII IIKiJJWBI OPIEHTHPH,
3YMOBJIIOIOTh BiTIYTTs, IO YOTOCh B KHTTI IMOCTIHHO HE BHCTAYae («SIK JIIOIU KH-
BYTb», «SK Y IHIIUX» — MPOEKLIs, IHTPOEKIIisl, IOBHA 1HTErpalist 3 KUIMOCh 1HILIUM y
co0i). IlpoGiema B TOMy, IIO MMOPOYHE KOJIO TOHUTBU 32 UYKHUMH IUIIMHU, TyKUM
KUTTSM JIOTIOBHIOETECS MPOOIEMOIO 1TF030PHOCTI MUX MiIeil (IVISHUEBICTIO JKHTTS-
opientnpa). JKuTTs 3ipkn 3 OOKIaXMHKH JKypHANy, Telerepejadi He Tak npocn i
OJTHO3HAYHIi, @ 30BHIIIHRO HAOYHUH YCHIX HE TapaHTye MOBHOTH 1 TapMOHIMHOCTI
KUTTS — 1acts [10].

TakuM YMHOM, PETEILHOrO OINPALIOBAHHS MOTPEOYIOTHh BiJ3HA4YEHI HPOOJIEMHI
ACTEKTH BTPATH PE3yJIbTATUBHOCTI B CHCTEMI CY4aCHOTO MApKETHHTY, ITiJABHIICHHS
JIOBIPH Ta JIOSIILHOCTI CIIOXKHMBAYIB 10 OpPEHIB KOMIIaHiH.

ITocTanoBka 3aBAaHHs. Y PO3BUTKY KOHIICHIIIT 1 MiAXOMIB MApPKETHHTY JTOCATHY-
TO 3HAYHOTO MPOTPECY 11010 3a0€3MEeUeHHsI BUCOKOI Pe3yIbTaTUBHOCTI Oi3Hecy. [Ipu
IbOMY, 3a JEKJIapOBaHUX MPHUHIIMITB OpPIi€HTAIlil Ha 1HTEPECH 1 MOIMUT CIIOKUBAYiB,
MPIOPUTETOM 3AIMINAETHCS BHCOKA MPUOYTKOBICTH OPEH/IIB KOMITaHiH, Ky HE 3arie-
peuyoTh 3aBJaHHs FApMOHI3alli]l MapaMeTpiB TOBAPHHUX IPONOHYBaHb 3 aKTyaJIbHUMU
3anmuTamMu MoKyniis [4, 11].

Tum He MeHII, Ha OBrOCTPOKOBHX TOPH30HTAX PO3BUTKY PUHKOBHX B3a€MOJIIH
KPUTHYHUMH 1 CHCTEMHUMH CTalOTh HACHIIKH €MOIIHHOTO BHOOPY CIIOKMBAdiB, Ma-
HIMYJISATUBHOTO BUKOPUCTAHHS JIAHUX PO OCOOUCTICTH 1 MOBEIIHKOBI peaKilii MOKyII-
L[iB KOMITaHIsIMH, iFHOp}IBaHHSI (axiBIIMHU BIJIOMHUX JIJI1 HUX MOTHBAI[IHHUX KOH(]III-
KTiB i IPOTHPIY y IEAOHICTHYHOMY CIOXWBAHHI, SKi PYHHYIOTh ICHXIKY, mpote
CTHMYJIIOIOTH MOMAT. BHXiZ 32 paMKH HOPMH B OCMHCIICHHI TIPOO/IEMHOI JKHTTEBOT
cUTyauii, MJIaHyBaHHI 1 CIPAIMOBAHOI aKTHBi3alii Jii JIOAMHOIO, MEPETBOPIOE HEOO-
XiIHI JUI pe3yJabTaTUBHOI JKUTTEAISUIBHOCTI MOTUBYIOUI €(EeKTH, SIK IPUYMHY 1 Ha-
CJTIJIOK MUCJICHHS-i1, y HeBpo3 [10].

3arasibHi cTpaTerii 1 KpOKH y PO3BUTKY COLIaJIbHOI BIIOBIJAILHOCTI Oi3HECY, TaK
came fK 1 HOTro IOPUANYHHUN 3aXHCT, SIKi € IPEIMETOM IIUPOKOTO HAYKOBOTO OTIPAIIIO-
BaHHs OOrOBOPIOBAHOI MPOOIEMH, HE MOXYTh PO3ITISAATHCS B AKOCTI MI€BUX IIONO
IMi/DKEBUX Ta CKOHOMIYHHX PH3HKIB i BTPAT, yHACIiLOK HpeTeH:;m 1 IO30BIB 710 KOM-
MaHiii 1 OpeH/IIB TIOTIOHOBOI, Xap4yOBOi Ta IHIUNX IHAYCTPIH, a TAKOXK HEIOBIPH JI0 X
TOBApiB 1 MAPKETUHTOBUX MOBIZIOMIIEHS [4, 6].
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Mertolo CTaTTi € KOHCTPYKTHBHE HAYKOBE ONMpPALOBAHHS CTPATETiYHMX MpPiOpHTe-
TiB MAPKCTUHTY 1 PO3BUTKY CIILIBHOT CIIOKMBAYIB CY4aCHUX OPCHJIIB, CIIPIMOBAHE Ha
HiABUIICHHS €()EeKTUBHOCTI JTOBIOCTPOKOBUX B3a€MOJIiN YYaCHUKIB PHUHKY, YHIKallb-
HOCTI 1 pe3yJIbTaTUBHOCTI MO3ULIOHYBaHHS TOBAPHHUX MPOINOHYBaHb KOMITaHil, 6a3yeThb-
Csl HAa TyMaHI3MI MapKETUHTOBUX PILIEHb 3 BUCOKUM PIBHEM COLabHO-TICUXOJIOTTYHOT
X eKCIIepTH3H.

Cepen 3aBmanp myOmikamii JOIIIPHO BUAUIMTH: 1ICHTU]IKAIIO KIIOYOBOI MpO-
OJIeMaTUKH B OpraHizaiii MapKeTHHTOBUX B3a€EMOJIIN Cy9acHUX KOMITaHil 1 iX OpeH-
IIiB 31 CIIOKMBAYaMU; OIPAIIOBAHHS MOKJIMBOCTEH Ta OOMEKEHb Yy TiIBHINEHHI ede-
KTUBHOCTI MapKETHMHIOBOi MAiSUIbHOCTI Ha JOBTOCTPOKOBHUX TOPU30HTAX PO3BUTKY
BiTHOCHH 3 HAsSBHUMHU 1 MOTCHIIMHUMH MOKYIMIIMH; (OPMYBAHHS 1 OOTPYHTYBaHHS
KOMILIEKCY PEKOMEHIAIIN 3 YAOCKOHAJICHHS METOJAMYHUX ITiIXO0JIiB MapKETHHTOBOT
MPAKTUKYU BITYU3HIHUX MiANPHUEMCTB.

Pe3yabTaTu. Y pO3BHTKY MPOIO3HUIIIi OpEH/IB, TO-TIEPIE, BAKIMBO 3amo0iratu
aKIICHTIB HA MOTHUBH 1 Oa)XaHHS, SIKi MAlOTh TOBIOCTPOKOBO HETATUBHI HACIIAKH IS
0COOMCTOCTI CIOXHBadiB, HE 3a0€3MeYyI0Th BUKOHAHHS OOIISTHOK KOMMaHIi y Map-
KETHHTOBHX KOMYHIKALlIAX, IEPETBOPIOIOTH SMOLIHHIIA ITiIHOM MO3UTHBHOTO XapaK-
Tepy Ha HEraTHB i HCBJOBOJICHHS pe3ysbTaTaMu B3aemonil 3 Opennamu. ITo-mpyre,
HEOOXI/IHOIO € NCHXOJIOTIYHA CKCIePTH3a i BUKOPHCTAHHS JOBIOCTPOKOBO aKTyallb-
HUX 1 3HAYYIIUX HIHHICHUX aCTIEKTIB, SKi € BIAYYTHUMH JUTS BEJTUKOI KITBKOCTI Mpe/I-
CTaBHUKIB LIIJILOBUX ayIUTOPIH, a TAKOXK MOXKYTb 1 MEPCIEKTUBHI A1 GOpMyBaHHS
Ta PO3BUTKY CIIJIBHOT CIIOKMBAYiB 13 BUCOKMM PIBHEM caMOOpTraHi3aiii Ta eHTy3ia3-
My, 110 CHpHUsS€ MO3UTHUBHOMY IMIZKY 1 €(EeKTUBHOCTI JOCTPOKOBOIO B3aeMOJIl 31
CIIOKUBaYaMH JUIsl OPSH/IIB KOMIIaHi1.

VY cyuacHiii eKOHOMIII KOHKYPYIOTb yce BHCOKOTEXHOJIOTIYHIIII Ta CKJIAJHO 3ic-
TaBHi ToBapH. IIpy 1bOMY, BHACITIZOK 3pOCTAIOYOI MOIHYOPMOBAHOCTI, Y TOMY YHCII
3a acIeKTaMH JIOCBiTy CIIOKMBAHHS IHIIMX YYaCHUKIB OCOOMCTICHO 3HAYYIIMX Ta aK-
TyaJbHHUX CHUIBHOT, IMiTallii MPHUBaOJIMBOCTI MPOMOHYBaHb OPCHIIB CTAlOTh YCE
MCHIIl Pe3yIbTaTHBHUMK. BinnoBinHo, kommaHisM HaI3BMYaiiHO CKIaJHO 3HATH
(copmyBaTH) GasuC TOBrOCTPOKOBO €(EKTUBHOTO YHIKAILHOTO MO3HIIIOHYBAHHS Ta
PO3BHTKY B3a€MOBHTIIHHX BITHOCHH 31 crioxuBadamu. OCTaHHE, OCOOIHMBO CTOCY-
€TbCS MaTepiabHUX CKJIAJOBHUX 1 YTHIITAPHUX LIHHOCTEH PUHKOBUX MPOIIOHYBAaHb
oi3Hecy [2].

B skoCTI KOHIENTYanbHOro 6asncy e(EeKTHBHOIO CTBOPCHH/3a0e3MEUCHHS
CITOKMBYOI LIHHOCTI 32 YMOB Cy4acHOTO CBITY BHCTYIA€ HAPOILYBAHHS MPOIIO-
HYBaHb yce€ NMepCcoHi(iKOBaHIMMUX (QYHKIIIOHAIBHUX W €MOI[IMHUX BUTOJ CIIOXKH-
BayaM, 3alUTH AKUX Oe3MepepBHO 3pOCTAIOTh y MparHeHH! IMiJBHUINCHHS DPiBHSA
n00po0yTy Ta Ha OCHOBI Cy4aCHHMX TEXHOJIOTiH 1 opMaTiB akTyarmizamii Ta 3Mi-
HU JIOCBiAYy 3akymiBenb. IIpu 11bOMy CIOXHBUYMN €HTY31a3M CTa€ CTPATETIUYHOIO
METOI0 OpeHI-MEHEIKMEHTY, MapKETHHIOBOT'0 YIPABIiHHS CTBOPEHHSM e(ek-
TUBHUX CIIOXKUBYUX LIIHHOCTEH, 3a0€3MeUYeHHs] BUT1JHUX YMOB 3pOCTaHHs Oi3He-

cy (puc. 1).
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3ap0BoJIeHHICTb
A cnoXxmBauis
YNpoAOBXK
TpuUBasnoro nepiopy

KomnaHisi auBye cnoxuBayis, NponoHyoum abo ’
CTBOPIOIOYM HOBE, LLO LLE HE XapaKTepHO As
icHytoumx 3anuTis i notpeb

CroxuBayi MatoTb CUTbHWN eMOLiNHWIA 3B'SI30K
3 MPOMO3uLIiIMMA KOMNaHii, sika CTa€ YaCTUHO
X XutTS

CTabinbHICTb B3aEMO3B'A3KIB i B3aEMOAIN Mix
cnoxwviBadamu i koMnaii 3 i nponosuuismu
3abe3neyeHo

MHOCTI y cTaBJIeHHIi i noBeAiHui

0 Bye 3a0BOJICHHS CnoxwBadi fOBIPAOTb NPONO3ULAM KOMMNaHii

KomnaHisi posyMie i

330BO/IbHSIE OCHOBHI
OYiKyBaHHSI COXMBYIB

3pocTaHHA eMoui

Y

3pocTaHHA NpuxunbHOCTi A0 6peHay

Puc. 1. Exry3ia3m crioxuBauiB y siKicHIN TpaHcdopmarii
iHHICHO-OPIEHTOBAHOTO OPEHA-MEHEHKMEHTY

Iicepeno: cknaneHo Ha OCHOBI [2]

Hogi iHHOBawiiHi KoMOiHalii TOBApHUX MPOMOHYBaHb y OpeH/I-MEHEKMEHTI, 1110
3HAXOIATHCS 32 paMKaMH CTEPEOTHUIIB, (POPMYIOTh IIMPOKI MOKIMBOCTI IOJO PO3-
BUTKY YHIKQJIbHOI 32 IHHICHUM 0a3uCOM B3a€MOJIIT 31 CIIO>KMBAaYaMH, CIUIBHOI ITiKa-
BOI icTOpii, IKa CTa€ BaXIIMBOIO YaCTUHOIO KHUTTEMISUIBHOCTI YYaCHUKIB MEBHOI CIi-
apHOTH. TyT NONArOTHCS PO3PUBH MK E€MOLINHHOIO CKJIQIOBOIO TOBAPHUX IPOIIO-
HyBaHb OpeH/IIB Ta YTHJIITAPHUMH iX CKJIaJOBUMH, (GOPMYIOTHCS EPEAyMOBH UIs iX
rapMOHIHHOTO B3a€MOY3TOJUKEHHS. Y TOMY YHCII, SIK HACHIJIOK, PO3BUTKY HAOyBarOTh
CHUHEpreTH4H1 e(eKTH 1HTerpoBaHOro Oaratocy0’€KTHOTO il 6araroo6’€KTHOTO Ipo-
MOHYBAHHS y JIAHLIOTaX CTBOPEHHS CHOXHBYOI IIHHOCTI, KOJM TOBapu 1 MOCIYTH
YYaCHUKIB BUTITHO JIOTIOBHIOIOTH OJIMH OJIHOTO, IiIBHIYIOYN 1MIJK Ta IHII TIO3UTH-
BHI pe3yJIbTaT OpeHay Ha puHKY (puc. 2) [2].
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KomyHikauii
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« NepcoHanizauin
« EMouiliHicTb

IHndopmauis

o MOHiTOpUHI
TeHAeHUin
« InamsBigyanisauis

Co-iHHoOBauUii

« ®opMyBaHHA
TpeHaiB
o AndepeHuiauia

CninbHi
peBonoLUiNHI
npopuemn

« Po3BUTOK Mepexx
e YnpaBniHHA
MapKeTUHFOBMMMUK

« Ciopnpusu ans
cnoxxuBadis

aHanamm
e 06’eqgHaHHA
cnoxxusadis

B3a€EMO3B’'A3KiB e Ciopnpu3u ans

cnoxxusauiB

. Buxig 3a Mexi
 CTepeoTUNHOro

Knrouyosi cTtparteriuHi Baxkeni

EHTy3ia3M cnoxkuBauis

Mpami Cnpusoui
L , CrpuiHaTTA NoTpe6 IHdbopmaLlist
NpuemHi i 6axaHb
_HecniopiBaHkm Co-iHHoBauii
J1A CNoXXuBavie i . H S
A i i Po3BuTOK |'|0Tpe6 i CninbHi PeBOJTIOUINHI
6axaHb npopusu
Mo | CDopmyBaHHﬂ CTIVKUX CninbHi peBOﬂlOLliVlHi
phuHsTYS €MOLilHNX B3aEMO3B’I3KiB npopuau
yuacti y K .
MUTTERIANBHOCTI Mo6 . OMyHIKaLlll IHdbopmaList
! i 0bynoBa fOBroTpuBanoi St =
EILO ML BeLE yAoBe AoBLoID CnifbHi peBOOLiNHi
: | «, B3aeMogji
npop1au

Puc. 2. Crpareriuni Baxkesni miIBUIIEHHS €MOLIWHOCTI Ta €HTYy31a3My
y CIpUAHSATTI OpeHIiB, 3pOCTaHHS 1X €(h)eKTUBHOCTI

IDicepeno: cxiaieHo Ha OCHOBI [2]

3a cydacHHUX yMOB 3pOCTa€ 3HAYYIIICTh 1 HAOyBalOTh CHENM(PIKM MAPKETHHTOBI
B3a€MOJII1 13 CIIUIBHOTaMU CIOXXHMBAYiB, 1110 CTAIOTh MPOBIIHUM 1 cienU(iYHUM aKTO-
poM rio0anbHUX CUCTEM MepemeBo'l' exoHOMIkH [7]. 3a pe3ynbraTamu npodiabHUX
JIOCIIZUKEHB 1 JIOCBIZIOM NPOBIJHAX KOMIIAHiH, MOX/IMBO NIEPEKOHIIMBO CTBEPIKYBATH
HACJTI/IKOM TIOBHOMACIITAOHOTO BUKOPHUCTAHHS MaPKETHHIOBOTO i eKOHOMIYHOT'O TOTEH-
[iajly pPO3BUTKY B3a€EMOJiH 3i CIUIBHOTAMU CIIOXKHBAYiB, KOM FOHITI-MEHEPKMEHTY,
CTBOPCHHS! [IEPE/yMOB i LIMPOKi MOXKIMBOCTI IIBHMIKOIO JONAHHS CHCTEMHHX IIPO-
651eM 1 mpoTHpiY mporpecy cydacHoro OizHecy (Tadi. 1) [12].

BIJIHOBIJIHO 0 MapKETHHTOBOTO MEHE/UKMCHTY CIIBHOT CIOXKHBA4iB 260
KOM’JOHITi-MCHE/UKMEHTY, & TAKOXK CIIUIBHOTO CIIOXUBAHHS, PHKYTO YBAry BEIMKO]
KUTBKOCTI TOCJITHUKIB, HAYKOBI[B 1 MPAKTUKIB. Y MOPIYHOMY MEPENiKy 3HaYYIIHX 1
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NEePCHEeKTUBHUX JOCIITHULIBKAX TEM Yy MApKETHHTY, IKUH BH3HA4Yae€ThCs [HCTUTYTOM
MapKeTHHroBUX Hayk — MSI [13], po3yMiHHS CHOXKUBaUiB 1 X JOCBiy MOCiae 1e-
pIIy CXOAMHKY, M€ MEPIINA TPIOPUTET.

Tabruys 1
EBOJIIOLIIOHYBAHHA I€EPAPXIU 10 IPOAKTUBHUX CIIIVIBHOT
Eranu esomornii
XapakTepHCTHKH lepapxin Cmeopenns Pozeumox Mepeancesuii
pap. cnineHom cnineHom Gopmam
. O3HaHOMHUTHCH .
Cmpamezis . Vyactb Po36ynosa Inrerpanis
i CIlyXaTuch
. KepyBanns . . JleneryBanHs
Jlioepcmso Koncencyc CriBpoOiTHUITBO . .
Ta KOHTPOJIb 1 po3moain
Kynomypa PeaktuBHa Buecky TBopeHnHst [IpoaxtuBHOCTI
Vnpaeninus cni- . YcranenHs poneit Iurerparis poneit
P Bincytne Hedopmanbhe . P TP p
JIbHOMOIO i mporiecis i mpouecis
. . 3a 0OMexeHHOT . IurerpoBanuit popmar
3micm ma DopmainbHi . . I'enepoBani
. . y4acTi 4JIeHIB . (bopmyersest
npoepamyeannss | W CTPYKTypOBaHi . CHIJIBHOTOIO
CIUIBHOTH YYaCHUKAMH)
Honimuxa . . I'nyukicTs nomi- .
. Bincytni Pexomenparii [HKITI0O3UBHI
i padysanms TUKA
IacTpymenTu ans IacTpymenTu auist Komriekce in-
py L TPYMCHTH L . InrerpoBana
CIIO)KMBAYIiB iH- CHOKMBAYIB 1 IHCTPY- CTPYMEHTIB JUIst .
Iuecmpymenmu . .o AR y dyHKIiOHA
JIVB1TyaIbHOT O MEHTapiii caMmoo0cIy- CIIOXKMBAYIiB 1 . .
. COLiaBHICTD
BHUKOPHUCTaHHS TOBYBaHHSI MANPHEMHHULITBA
. 3a pesynbTaTamu
Toxasznuxu . . 3a 6a30BUMH IToBeninkoBo- pesy.
. . IpumituBHI . Ta KOHTEKCTOM
i UMIpIOGAHHSL AKTUBHOCTSIMH KOHTEKCTHI .
AKTHBHOCTEH

IDicepeno: cxiaieHo Ha ocHOBI [14, 15]

Takum yrHOM, y 3a0e3neueHHi e(h)eKTUBHOCTI MaPKETHHTOBUX aKTUBHOCTEW CTa€e
0e3abTepHATHBHOIO IHTeTparlis Ta iHTepaKTHBHa B3a€EMOIiSI IMiJICUCTEM Oi3HECy 3 4YM-
CIICHHUMH CIIIBHOTAMH, CHHEPIeTHYHO rapMOHi30BaHa KyJIbTYPHO Ta 33 MOBE/iHKO-
BHMH CTEPEOTHIIAMH. 30KPEMa, y4acTh y CHIIBHOTAX JUIS CTOKHBAYIB € TI€BUM Me-
XaHI3MOM 3aro0iraHHsl CTPECOBUX CTaHIB y CHUTYyalisiX iH()OpPMAaLiifHOro Ta iHIIOro
XapakTepy NepeHaBaHTAXXEHH:, 110 NPUTAMaHHI KUTTEASUIBHOCTI Cy4yacHOI 0coOuc-
TOCTI (CIIPOIIY€ETHCS BHOIP, SKUH CHOTO/IHI IEPEBAKHO MAE XapaKTep HAUTHIIIKOBOTO)
[10, 16].

BucnoBku. IlepcnieKTHBHI MOXXIMBOCTI PO3BHUTKY Oi3HECY, MapKETHHTOBOTO 3a-
Oe3MeveHHs HOTO €()eKTUBHOCTI MAIOTh 3BOPOTHHM OokoM Memai aKTyanisauiIo i3a-
TOCTPCHHS IIPOOJIEM YCKIIAIHCHHs Gi3HEC-MOJIEIICH 1 3DOCTAHHs! IMIJDKCBHX Y PUHKO-
BUX PHU3HKIB, MIPALIOIOYH 3 BUCOKHM PiBHEM €MOIIITHOCTI B3a€MO/Iii.
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Y cydacHOMY CBITi CIIPAMYBAHHS YCTPEMIIIHb Y KHTTEXIAIBHOCTI CIIOKHBAYIB iH-
TCHCHBHO BIJXHIIAETBCS BiJl CTATYCHUX O3HAK YCINUIHOCTI 1O MPArHCHHs NPUEMHAX
eMortriii 1 komdpopty. BHacmimok 3poctanHs 10OpoOyTy Ta IHAMBIAYaTi30BaHUX BEK-
TOpIB B Oprasi3zallii >KUTTEAISITBHOCTI CYy4acHO] JIFOIMHU, BTpayae 3HAuyIiCTh KOHIIE-
niist «0yTH He TipIIe 3a THIIKUX», ajie 30epiraroThesi MPOOJIeMU MPArHeHHs CIIOXKHUBa-
4iB 70 iMitamii ¢parMeHTiB i (imocodii KHUTTA IHIIMX, TCBHUM YHHOM 3HAUYIIUX
Ccy0’eKTiB y (pOpMYBaHHI [IEPCOHANBHUX YCTPEMIIiHb, IPATHEHHS! CIIPABIISTH BPaKCH-
Hsl, OyTH BIIMOBITHUMHI HACTAHOBAM yCE BHOATIHBOTO 30BHIMIHEOIO CCPEIOBHIIA

IopiBHSHO [0 TMOCTIHO NPOrPECYOYOro KOJICKTHBHOTO ,I[OCBII[y CHUIBHOT CIIO-
’KHBAYiB, 3 BHCOKMM PIBHEM CaMOOPIaHi3allii Ta CAMOPO3BUTKY, SIKHH IHTCPAKTHBHO
30aragyeTbes 1 (hopMye CHHEPriro acowuialiil Ta eMOLill yCHilHUX iCTOPi, perenTiB
a00 KOHIIETITIB )KUTTEAISUIHOCTI (1IHCTUTYTIB), MEpeBIpeHUX a00 3aCBIIYEHUX EKCIIe-
PTH3010 aBTOPUTETHUX YYaCHHKIB, O€3MocepeHbO XapaKTepUCTUKU TOBApiB, a Mi3-
HIIIIE 1 CTHJTh Ta CTAHJIAPTH KHUTTS SIK IHTETPOBaHA O3HAKA BTPAYaIOTh NPIOPUTETHICTh
U1 OpeHI-MEHEIPKMEHTY.

CrparteridyHo mpaBHILHO pO3pOOJICHI i CIIPSMOBaHI OPeHIH, 33 3pOCTA0YO01 CKIIaI-
HOCTI 1 HEBHU3HAYEHOCTI JKUTTS, BUOOPY, BUCTYMAIOTh CBOEPITHUMHU «MasiKaMm» JUIs
CY4YaCHUX CIIJIBHOT CIOXMBadYiB, CTBOPIOIOYM LIHHICTh, BUIILY 32 BAapTICTh (Pi3UUHO
MaTepiali3oBaHUX XapaKTEPUCTHUK TOBAPHUX MPOIMOHYBAHb TOPTOBEIBHUX MapoOK Ta
IHIINX, K1 332 YMOB CY4aCHOI'O CBITY IIBHUJKO BTPAayarOTh YHIKQJIbHICTb, a TOMY He-
HOPUAATHI 7151 JOBFOCTPOKOBOT'O MO3UIIIOHYBaHHS.

Konkperusaiist Ta mojaplie yAOCKOHAICHHS METOAMYHHX 1 MPAKTHYHHX PEKO-
MEHaIlii, TPeICTaBIeHNX y NaHIi CTaTTi, a TaKOX CHCTEMAaTH3allis i KPUTUIHUN
aHaJIi3 pe3yJIbTaTIiB iX anpoOarlii IIaHyrThCs MPEIMETOM HACTYITHUX MyOTIKaIlin.
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AHHoTanmua. B craTbe ompeneAseHbl KAIOYEBBIE IIPOOAEMBI B OOECHIEUEHHH
BBICOKOI'O YPOBHSI AOSIABHOCTH IToTpebureaeit, 3(p(peKTUBHOCTH MapKETHHTa OT-
HOIIEHUH U OpIHA-MEHEIKMEeHTa COBpPeMEHHBIX KoMmaHnuii. [IpopaboraHo mpo-
6AEMBI IIPOTHBOPEYHH IIPHOPHUTETOB M PE3YABTATOB MapKETHHIOBOI'O B3aHMO-
NEeHCTBUL C IOTPEOUTEAIMH Ha PAa3AWYHBIX BPEMEHHBIX TOpH30oHTax. ITokazaHo,
4TO NIPOPECCHOHAABPHOE HCIIOAB30BAHHE COIIMAABHO-IICHXOAOTHYECKHX TEXHOAO-
TUH M IIPHUEMOB JAS CTHUMYAHMPOBAHMS CIIPOCa, OPHUEHTHPOBAHHOE Ha KPaTKO-
CpOYHBIE 3KOHOMHYECKHe 3(eKThl masd Ou3Heca, IPUBOAUT K BOCIPHATHIO
MapKeTHHIa KOMITaHHH KaK OJHOTO M3 HHCTUTYTOB COBPEMEHHOIO OOIIEeCTBa,
KOTOpble MaHHUIIYAHUPYIOT IOBEIEHHEM IIpeACTaBHUTEAEH IIEA€BBIX ayAHUTOPHII B
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cBouX HHTepecax. UaeHTu(MUIIMPOBAHO MEPCHIEKTUBHEIE IIyTH Pa3BUTHS 3aWH-
TEPECOBAHHBIX B MAPKETHHIOBOM B3aHMOMENCTBUU C OU3HECOM COOOIIECTB IIO-
TpebuTeseil, TOTOBBIX C HTY3HUA3MOM IIOAAEPKUBATH 3HAYHMBIE AT 3PPeK-
TUBHOCTHY MPEONPUITHN aKTUBHOCTH. [J0Ka3bIBAETCS HEOOXOAUMOCTD PA3BUTHUS
HHCTUTYTOB IICHXOAOTHYECKOM SKCIIEPTU3hI B MapKETHUHTE.

KAroueBbBIE CAOBA: COIMAaAbHAS OTBETCTBEHHOCTB; 3(p(PEKTUBHOCTD; MapKe-
THUHT; KOMBIOHUTH-MEHEIKMEHT; COODIIIECTBa ITOTPeOUTEAEH; OpPEHIBI.
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Abstract. The article identifies key issues in ensuring a high level of con-
sumer loyalty, the effectiveness of relationship marketing and brand manage-
ment of modern companies. The problems of asymmetries and contradictions
of the priority of short-term efficiency for business in the need to ensure long-
term effective relationships with consumers are studied. The ineffectiveness of
simple short-term socio-psychological effects used in brand communications
and the activation of marketing interaction in the community management
system and for purchases by representatives of the target audiences of enter-
prises has been established. It is shown that the professional use of socio-
psychological technologies and techniques to stimulate demand, focused on
short-term economic effects for business, leads to the perception of marketing
of companies as one of the institutions of modern society that manipulate the
behavior of target audiences. Possibilities of solving the problems of low con-
version of emotional perception of messages in the system of marketing com-
munications into financial and economic results of business, as well as uncon-
trolled change of attitude to brands, from positive to negative, are shown. This
is confirmed by successful marketing cases, which result in positive consumer
feedback on the empathy and social responsibility of brands. Prerequisites and
ways of formation and development of consumer communities interested in
marketing interaction with brands, which can enthusiastically support long-
term joint activities with companies, have been identified. The necessity of sci-
entific and practical developments and creation of a system of psychological
examination of materials of marketing communications in the system of social
responsibility of business, and also by analogy to institutes of prevention of
discriminatory advertising is proved.

Keywords: social responsibility; efficiency; marketing; community man-
agement; consumer communities; brands.
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